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Mobile game trends 

Source: DFC Intelligence – June 2014 

2018 

>1.3B 
mobile 

gamers 

~30% 
game software revenue 

~28% 
growth rate 

2013 

$29B 

$10B 



Mobile/Tablet player growth 

Source: New Zoo – Global Games Market Report 2014 

12.8% 
EMEA 

16.7% 
APAC 

14.1% 
LATAM 

11.7% 
NORTH 

AMERICA 

~1.3B 
players 



1.3B 

People use Facebook 

every month 

375M 



People play Facebook-

connected web or mobile 

games each month 

375M 1.2B 735M 



Clicks to games 

from Facebook web 

or mobile every day 

735M 



MOBILE 

DESKTOP 

2014 2011 2012 2013 

0% 
 

Mobile revenue 

59% 
 

Mobile revenue 



 

 

 

and our mobile engagement is 

the best. 

One out of every four minutes on mobile is spent on 
Facebook and Instagram 

4 
minutes  

1 out of 
every 



14  times

average number of 

t imes a  user checks 
Facebook on  t he ir 

mobile  da ily



How Facebook can help? 



BUILD 

Facebook login 





95% 
top grossing U.S. iOS & Android apps 

use Facebook Login 



Six Waves// Wonderland Epic   

   

2.2x 
Sessions 

 

5.7x 
Pay Rate 

 

5.8x 
ARPD 

 
 



Six Waves// Golden Era Slots  

1.5x 
Spins 

 

2.3x 
Pay Rate 

 

1.9x 
ARPD 

 
 



PROMINENT WITHOUT DISRUPTING THE 
PLAYER’S EXPERIENCE 

Dragon City: Login and start 

playing 

Bingo Bash: If the player 

clicks “Later”, the 2nd screen 

explain what they will miss 

out. 



CONTEXT MATTERS 

Star Wars: Commander: prompt 

login after the tutorial to 

see what alliances the user’s 

friends have picked 

Criminal Case: when the 

player has not enough energy 

to play, offer to connect to 

Facebook and get free energy 



EXPLAIN THE BENEFITS OF LOGIN 

Kim Kardashian: finish 

projects faster and get free 

gifts 

Hit it Rich: Free coins, free 

gifts, free spins and access 

to friends leaderboards & 

rankings 



IN GUEST MODE, PROPOSE LOGIN WHERE SOCIAL 
ASPECT MATTERS 
Panda Jam: Daily rewards 

section - Connect to Facebook 

to get extra bonus 

Hay Day: Player can login 

with Facebook to see their 

friends 



App Events 



App Insights 



BUILD 

BUILD 



PHYSICAL SERVERS 
Load BALANCING 
DATABASE BINDINGS 
RESTful API 

ROUTING 
MIDDLEWARE 
APP SECURITY 
APP BUSINESS LOGIC 
NETWORKING 
CACHING 
DATA MODELS 
USER SESSIONS 
SOCIAL 
PUSH NOTIFICATIONS 
FILES 
UI BINDINGS 



PHYSICAL SERVERS 
Load BALANCING 
DATABASE BINDINGS 
RESTful API 

ROUTING 
MIDDLEWARE 
APP SECURITY 
APP BUSINESS LOGIC 
NETWORKING 
CACHING 
DATA MODELS 
USER SESSIONS 
SOCIAL 
PUSH NOTIFICATIONS 
FILES 
UI BINDINGS 
YOUR APP 



PARSE 

YOUR APP 



New Parse Customers 



Glu’s first port to Facebook 

using Parse  

More than 5 million installs  

to date on Facebook 

Glu’s most successful title of 

all time in terms of overall 

downloads and revenue 

Glu Mobile // Deer Hunter 2014 





SOCIAL CHANNELS 
GROW 



FUN PLUS// Family Farm 

5 million DAU worldwild on 

Facebook 

80% of its new users coming 

from non-paid Facebook user 

acquisition. 

ARPDAU 3X  

the category average  



Like Button 

Quickest way to share 

 

Like a Facebook page 

Like an open graph object 







Page are a great way to 

engage with your players 



Cross Platf

orm 

GROW 



Why Cross Platform 





Play more AND pay more 

2.4x Mobile Engagement 

3.3x Payment Volume 

1.5x Canvas Engagement 





WHEN MOBILE PLAYERS COME TO 
CANVAS 

cross platform 

mobile only 

40% 
engagement 
increase in 
mobile + canvas 

8% 
engagement 
decrease with 
people who stuck 
to mobile only 



WHEN CANVAS PLAYERS COME 
TO MOBILE 

cross platform 

canvas only engagement 
decrease with 
people who stuck 
to canvas only 

engagement 
increase in 
mobile + canvas 21% 

10% 



Facebook SDK 
for Unity 

Enable users to play with friends 

Connect gamers x-platform 

Grow your audience 

Easy integration & deployment 



55M+ 

and 
growing! 

Facebook users with 
Unity installed 
played a game on 
Facebook  

Facebook users 

with Unity 

installed 

played a game 

on Facebook 



Development time 

 
1 engineer 

2 days to integrate Facebook Unity SDK 

1 day to implement Facebook Payment on Canvas 

1 week to do QA and testing for both mobile and Canvas 



30% 
Increase in  

Revenue 

25% 
Increase in  

ARPPU 
 

31% 
Increase in  
Retention 

4X 
Increase in 
Monthly  

Active Users 

Over 1.2 million monthly active users across 
mobile and desktop  



Cosmic Crash  

Galaxy at War online 

Help Beetle home 

Facebook Cocos SDK 



play 50%  

longer sessions 

at least 130%  

higher conversion to payers  
 

4.7x higher 7th day 

retention  

2x more engaged 



FACEBOOK ADS 

Mobile App Ads Desktop App 

Ads 
GROW 





Thank  you ! 


